ADVISORY COMMITTEE

ABOUT THE COLLEGE

Ramgarh College is a co-educational public college located in
Ramgarh town of Ramgarh District in Jharkhand. Ramgarh is one
of the 24 districts of Jharkhand. The name Ramgarh means ‘The
fort of God Ram’. It is an important tourist destinations. It is
famous for Patraiu Dam, Hundru Water fall and Rajrappa Temple.
This district has abundant flora and fauna. The beauty of
Ramgarh lies in its serenity, exquisiteness and tranquility.

Ramgarh College is one of the premier college of Vinoba
Bhave University. It was established by the elite intellectuals and
philanthropists of Ramgarh town in the year 1963. In 17.09.1992
the college came under the auspices of Vinoba Bhave
University after the bifurcation of Ranchi University.

ABOUT THE SEMINAR

Drug awareness plays a crucial role in safeguarding individuals
and communities from the harmful consequences of substance
abuse. It involves educating people, especially youth, about
the dangers of drug use, the signs of addiction, and the
long-term impact on physical, mental and emotional
well-being. With increasing accessibility to drugs, particularly
through social media and peer pressure, awareness, acts as the
first line of defense. At the community and societal levels, drug
awareness contributes to reduced crime rates, lower healthcare
costs and enhance public safety. It also supports government
efforts in building a drug-free environment, thereby improving
the productivity and well-being of the population.

Overall, spreading drug awareness is not just about
education—it is a powerful tool for prevention, early intervention
and rehabilitation. It fosters a healthier and safer society where
individuals are empowered to lead fulfilling and addiction-free
lives.

IMPORTANT DATES:

Last Date for Abstract Submission :27.04.2026
Last Date of Online Registration : 30/04/26
Full Paper Submission : 04.05.2026

Email ID for Submissions : seminarrcr2026@gmail.com

REGISTRATION DETAILS:-
FACULTY

RESEARCH SCHOLAR

% 1,000/-

% 700/-
STUDENTS X 500/-
ON THE SPOT REGISTRATION Extra ¥ 200/-

e Accomodation on request.

FOR ONLINE REGISTRATION:-

Bank Details:-

A/c no.:- 139711011000040

In Favour Of:- VBU, RAMGARH COLLEGE
Bank- Union Bank of India

IFSC Code : UBIN0813974

Branch : Ramgarh Cantonment

Register here : hitps://forms.gle/FztaJzkmuv74Edqo8
FOR FURTHER ENQUIRY

Dr. Nitu Minz +91 9708637541
Dr. Rahul Kumar +91 8102321077
Dr. Anamika +91 9546166234
Vijeta Tigga +91 7781023533
Dr. Malini Dean +91 8521088525

@

(@ Ranchi Railway Junction - 44 km (@ Barkakana RailwayJunction - 8 km
(@ Ramgarh Cantt. Station - 2.5 km > Ranchi Airport - 45 km

@ Ranchi Road Railway Station- 8 = Ramgarh Bus Stand - 2 km

NATIONAL SEMINAR

on

“ROLE OF SOCIAL MEDIA AND DRUG ABUSE:
AWARENESS FOR A SAFER GENERATION”

Date: 29-05-2026 and 30-05-2026

Organized by:
Ramgarh College, Ramgarh

A Constituent unit of Vinoba Bhave University
Hazaribag, Jharkhand.
(NAAC Accredited)

Sponsored by:
Higher and Technical Education
Government of Jharkhand

Venue:
Multi- Purpose Hall, Ramgarh
College, Ramgarh
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PRESENTATION OPTIONS

e Papers may be presented as oral presentation/Poster

Presentation.

INCLUSIVE AND MULTIDISCIPLINARY SUB- THEMES

1. “Digital influence”: Social Media and
Youth Drug Culture.

2. “From Risk to Rescue”:Social
Media’s Dual Role in Drug Abuse.

3. Impact of Dopamine-Driven
engagement on Youth Decision-
Making.

4. Health Consequences of Drug Abuse
among Youth.

5. Preventive Healthcare Strategies
through Social Media.

6. Representation of Drug Culture on
Platforms like Instagram and
YouTube.

7. Ethical Responsibility of Content
Creators.

8. Legal Challenges in Monitoring
Online Drug Promotion.

9. Role of Government Policies (e.g.
Anti-Drug Campaigns).

10. Cyber Laws regulating Drug Related
Content.

11. Role of Schools and Universities in
Awareness.

12. Curriculum Integration of Drug
Awareness Education.

13. Use of Al in Detecting and Removing
Harmful Content.

14. Social Media as a Space for Cultural
Normalisation of Drugs.

15. Social Media Marketing and Illegal
Drug Trade.

16. Economic burden of drug abuse.

17. Youth, Identity and Existential
Choices in Digital Age.

18. Representation of Drug Culture in
Films, Web Series and Literature.

19. Case Studies of Successful Online
Campaigns.

20. Psychological Initiatives to prevent
the use of Intoxicating Substances.
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THE PROBLEM STATEMENT

® The rapid expansion of social media has increased young
people’s exposure to content that promotes or normalizes drug
use.

e Online peer influence, misinformation and glamorized
porirayals contribute to early initiation and continued substance
abuse.

® Easy digital access to drug suppliers through social platforms
has intensified the problem.

e Lack of effective monitoring and digital awareness worsens
vulnerability among adolescents and youth.

OBJECTIVES OF THE SEMINAR

@ Examine if social media promotes drug use behavior.

@ Raise awareness about psychological and social mplications.
@ Discuss legal frameworks and gaps.

o Promote prevention through education and regulations.

RELEVANCE OF THE SEMINAR

This seminar raises awareness among students, youth and the
general public about the dangers and long term consequences
of drug abuse which can be canvassed. Education and
awareness reduces future addiction rates and dropout rates,
which is a matter of concern in any educational hub. Drug and
crime rate have been observed to be highly correlated.

The seminar in our institution will empower our youth to be
a part of drug free campaign of the Government.

CALL FOR PAPERS

Academicians, researchers, students, and professionals are
invited to submit original research papers aligned with the
seminar's theme and sub-themes.

Submission guidelines for abstract and full paper:

* Abstract Submission : The abstract should not exceed 250 words
summarising the main ideas, objectives, methods and conclusion
of the paper or case study including five to six keywords.

e Full papers : should also be submitted in word document format,
approximately 2000 to 2500 words, including an Abstract,
Introduction, Objectives, Methodology, Result/Findings,Conclusions/
Recommendation, Acknowledgements and References.

» Papers may be submitted in English/Hindi. All papers must be typed
in Times New Roman for English (12pt font) and in Unicode for Hindi
(12pt font). Use 1.5 line spacing throughout.

Only Quality Research Paper will be considered for the
publication in seminar proceeding with ISBN.




